




Technology is at the forefront of everything these 
days. As time and space are nullified by any de-
vice with internet connection, you can be any-
where at any time. Ubiquity rules. This is the 
concept that inspired the name of the boutique 
real estate firm UbiQ, which flaunts an estab-
lished pioneering experience in property man-
agement through technology progressions. 



The three founders have exceptional cultural 
preparation, degrees, and experience in the 
New York City market where they manage prop-
erties for worldwide clients. President Andrew 
Brenta, CEO Francesco Cirillo, and General 

Counsel Piero Massimino are the quintes-
sence of Italian style, hailing from all corners of 
the Bel Paese. An American touch is brought by 
CFO Stephen Cohodes, who is in charge of the 
firm’s financial planning and record-keeping.

Andrew Brenta





UbiQ, undoubtedly stands out from conventional real estate firms by 
embracing three main fields of management. As President Brenta 
explains: “Our services focus on brokerage, property management, 
and investment, since we have an investment banker on our team, 
as well as a lawyer who is qualified to practice law both in Italy and 
the United States.”





It is the very polyglot attorney, Mr. Massi-
mino, fluent in English, Italian, German, 
French, and Spanish, who is accustomed 
to dealing with clients from all parts of the 
world. He points out how UbiQ created a 
fund to facilitate investments.

“After a thorough financial analysis we re-
alised that creating a fund would have giv-
en the opportunity to some of our clients to 
have an easier access to the New York re-
al estate market, in terms of timing and fi-
nancial stability.”  

Piero Massimino



However what truly sets UbiQ apart from all other 
real estate companies is its progressive applica-
tion of technology to all the fields regarding pur-
chasing, selling, and managing properties. As vir-
tual reality open houses have conquered the West 
Coast, UbiQ is the first real estate firm to provide 
this technological service for New York listings. 
The first listing that UbiQ is showing to clients 
with Oculus headsets and Samsung smartphones  
–using the virtual reality app called Transported– 

is a stupendous USD 6.7 million triplex penthouse 
overlooking the High Line Park, within the con-
dominium residence Highline 519, designed by 
award-winning architect Lindy Roy. 

The idea to coalesce futuristic technologies with prag-
matic functionality blossomed in the early 2000s, 
when Mr. Brenta and Mr. Cirillo started filming prop-
erty visits with a Go Pro camera for overseas custom-
ers. The very first virtual tour occurred via Skype, 
and eventually branched off to use Google Glasses.





Francesco Cirillo further rode this technolog-
ical wave for Sotheby’s International Realty, 
expanding to 360 technology and virtual re-
ality experiences. With the collaboration of 
a photographer, panoramic images of the 
properties on sale were assembled in post-
production, allowing users to virtually ex-
plore the listings checking every minuscule 
detail in the flooring or design. 

“Virtual Reality is undoubtedly a game 
changer in the way technology can pro-
mote real estate,” says Mr. Cirillo, and adds, 
“From a marketing perspective you may 
show apartments without disturbing ten-
ants. Some of our clients have purchased 
properties after a virtual tour, and still have 
not visited them in person. Probably the next 
step will be social media intertwining with 
virtual reality, as attested by the success of 
the Snapchat Spectacles, that allow you to 
video-record what you see and share it on 
the App.”

Francesco Cirillo



In fact, when it comes to Apps, UbiQ is once more 
ahead of the game, since the technologically ad-
vanced real estate company has invested in the 
creation of a new software for real estate man-
agement. Through their special App, customers 
have access to all documents, activities, financial 
records, receipts, correspondence, contacts, and 
other information regarding their property. This al-
lows owners who live abroad to check on a day-to-
day basis all that concerns their New York property 
without having to swing by to the UbiQ Columbus 
Circle office. Whether they want to check the reg-
ulations of the lease and payment of their tenant, 

or consult the real estate taxes, it’s all a click away. 
The virtual reality experience continues also after 
the purchase: owners may control the security of 
their property through the installation of a security 
web camera.

The Latin word Ubique, meaning ‘everywhere,’ 
fully epitomises the philosophy of this real estate 
firm, not only in the way it engages with customers 
from all over the world, but also in terms of how it 
intends to expand worldwide by opening branch 
offices in London, Miami, Hong Kong, Dubai, and 
Milan. UbiQ, in actuality, may possess the excep-
tional trait of omnipresence.

Francesco Cirillo using Google Glass


